
3/2/10 

 

iFLEX 2010 SPONSORSHIP AGREEMENT FORM 
 

Company______________________________________________________________________________________ 

Address_______________________________________________________________________________________ 

City_______________________________________________      State _________   Zip_______________________ 

Telephone _____________________________  Web Site  ______________________________________________ 

Contact Name _________________________________ Contact E-Mail ___________________________________ 

Authorized Signature ___________________________________________________________________________ 

All Sponsorships at iFLEX 2010 include: 

����Logo on our iFLEX Weekly Report to all members 

����Logo on the iFLEX Website 

����Points for being a sponsor 

����In-booth recognition as an AOCA Convention Sponsor 

����Automatic participation in Wildcatter drawing onsite 

����All sponsors are included in a follow up Ad in NOLN after iFLEX 

����Company’s logo on Race Car in “Driven to Win in 2010” Campaign 

���� Literature in Attendee “briefcase” bag 
 

Yes, we would like to be a sponsor for iFLEX 2010 at the following level (Please check off level  

of sponsorship preferred and circle item you would like to sponsor): 

________BBRROONNZZEE  SSPPOONNSSOORR  --  $$22,,550000  

Bronze Sponsors automatically get .5 Exhibitor Priority Point for being a sponsor.  In addition, a Bronze Sponsor 

gets their company name included as a sponsor on one of the items listed below (based on availability): 

1. Registration Nibbles  Sold to Colonial Label 

22..  DDeevvoottiioonnaall  BBrreeaakkffaasstt    

              ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))  

33..  SSttaaffff  aanndd  BBooaarrdd  PPoolloo--ttyyppee  sshhiirrttss  Sold to Service Champ  

              ((Sponsor name and logo along with iFLEX logo on each shirt)  

________SSIILLVVEERR  SSPPOONNSSOORR  --  $$55,,000000  

Silver Sponsors automatically get 1 Exhibitor Priority Point for being a sponsor. In addition, a Silver Sponsor gets 

their company name included as a sponsor on one of the items listed below (based on availability): 

 

1. Note Pads and Pens (included in attendee “briefcase”)*  Sold to Shell 

22..  HHuubbccaapp  LLoouunnggee  ––  OOnnee  DDaayy  

                                                        ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))  

3. Cyber Café (Sponsor logo on each computer screen) Sold to Citgo 
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________GGOOLLDD  SSPPOONNSSOORR  --  $$77,,550000  

Gold Sponsors automatically get 1.5 Exhibitor Priority Points for being a sponsor. In addition, a Gold Sponsor 

gets their company name included as a sponsor on one of the items listed below (based on availability): 

11..  BBaaddggee  HHoollddeerrss**    SSoolldd  --  NNOOLLNN  

22..  SSppoonnssoorr  RReeccooggnniittiioonn  oonn  AAllll  DDiirreeccttiioonnaall  SSiiggnnaaggee  aatt  hhootteell  aanndd  CCoonnvveennttiioonn  CCeenntteerr  

((AApppprrooxxiimmaatteellyy  5500--7755  ssiiggnnss))  

________PPLLAATTIINNUUMM  SSPPOONNSSOORR  --  $$1100,,000000  

Platinum Sponsors automatically get: 2 Exhibitor Priority Points for being a sponsor, receives recognition as a 

sponsor for the Boot Camp Session and First Timer’s/Boot Camp Reception and an opportunity to provide a 

giveaway to each participant at Boot Camp.  As a bonus, all Platinum sponsors have the opportunity to speak for 

10 minutes to at Boot Camp.  To be a Platinum Sponsor, please pick from one of the items below (based on 

availability): 

1. Convention “Briefcase” Bag* Sold to Castrol 

22..  EEdduuccaattiioonnaall  SSeessssiioonn  GGuuiiddee  &&  SSeessssiioonnss  RReeccoorrddiinnggss  ((BBaacckk  ccoovveerr  BB&&WWaadd))  

                  HHaavvee  yyoouurr  nnaammee  oonn  tthhee  bbaacckk  ccoovveerr  ooff  tthhee  EEdduuccaattiioonnaall  SSeessssiioonn  GGuuiiddee  ggiivveenn  ttoo  aallll  aatttteennddeeeess  

                  oonnssiittee  aass  wweellll  aass  oonn  tthhee  nniicceellyy  ppaacckkaaggeedd  CCDD  wwhhiicchh  wwiillll  bbee  pprroodduucceedd  aanndd  mmaaiilleedd  oouutt  ttoo  aallll  

                  aatttteennddeeeess  aafftteerr  iiFFLLEEXX..    AA  ggrreeaatt  wwaayy  ttoo  hhaavvee  tthheemm  ttaakkee  yyoouurr  ccoommppaannyy  nnaammee  wwiitthh  tthheemm!!  

33..  LLuunncchh  oonn  EExxppoo  FFlloooorr  ––  MMoonnddaayy  

                ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))  

44..    LLuunncchh  oonn  EExxppoo  FFlloooorr  ––  TTuueessddaayy  

                ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))  

55..  HHuubbccaapp  LLoouunnggee  ––  EEaacchh  DDaayy  dduurriinngg  ccoonnffeerreennccee  

                ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))  

6. Educational Session – VIAGRA FOR THE QUICK LUBE INDUSTRY -  How to Get Your Ticket 

Average and Profit Margin Up!  Sold to Citgo 

Sue Ackley and Pat Wirth, who have 35 combined years in the business, will share their 

secrets to increasing your ticket average and putting more money on your bottom line.  

They both consistently run a $55 t/a over base.  But wait that’s not all!  This presentation 

will set the new standard for future AOCA seminars.  In addition to a comprehensive 

package of documents you can take home and immediately use, there will be fashion, 

entertainment, product demonstrations, games, prizes and a “guest” appearance from Jay 

Leno!  People will be talking about this for years . . . . you don’t want to miss it!   

       (Sponsor recognition on signage & promotional material as well as 10 minutes of podium 

        time at Session) 

________TTIITTAANNIIUUMM  SSPPOONNSSOORR  --  $$1155,,000000  

Titanium Sponsors automatically get:  2 Exhibitor Priority Points for being a sponsor, their company name and 

logo recognition on monthly editions of AOCA’s Electronic Newsletter, receives recognition as a sponsor for the 

Boot Camp Session and First Timer’s/Boot Camp Reception and provide a giveaway to each participant at Boot 

Camp.  As a bonus, all Titanium sponsors have the opportunity to speak for 10 minutes to at the event.  To be a 

Titanium Sponsor, please pick from one of the items below (based on availability): 

11..  HHootteell  KKeeyy  CCaarrddss**  

2. Welcome Reception Sold to Federated Insurance 

                                                        ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))  

3. Closing Grand Party 

                                                        ((SSppoonnssoorr  rreeccooggnniittiioonn  oonn  ssiiggnnaaggee  &&  pprroommoottiioonnaall  mmaatteerriiaall))    

________OOPPEENN  SSPPOONNSSOORRSSHHIIPP  --    AAVVAAIILLAABBLLEE  TTOO  AANNYY  EEXXHHIIBBIITTOORR  --  $$550000    

This sponsorship is open to any exhibitor who has additional funds to spend in 2010.  This sponsorship allows 

you to have one piece of literature in each Attendee “briefcase” bag. You print it and we will stuff it!  
 

*AOCA covers production costs on all of these items. 
Please complete form indicating the desired sponsorship level and circle the item you are choosing 

under that level.  Fax form to AOCA at:  972-458-9539.  We will contact you to discuss your selection if 

unavailable.  An invoice for the sponsorship level chosen will be sent to the Contact Name on this 

form. 


